
Become a creative  
online marketer 

Certificate of 
Competence

Price: (including VAT in South Africa)  
ZAR 15 990.75 

Duration: 7 consecutive weeks of online learning 
content (asynchronous), one exam in week 9 

Build the skills necessary to provide much-needed exposure for your product, 
services and organisation on top social media platforms.

Aimed at
 y Entrepreneurs and aspiring business creators/owners
 y Content creators and community co-ordinators and managers 
 y Existing or aspiring marketing practitioners 

Give your organisation the edge with high-level social media marketing skills

WHY?

Social Media  
Marketing

 y Confidently navigate the social media highways with knowledge of the essential principles of social media engagement
 y Keep up to date with current online marketing trends

(https://digitalcampus.co.za/online-short-courses/social-media-marketing/apply/


Learning outcomes
 y Identify different social media platforms and the way in which you use them for 

marketing purposes

 y Demonstrate an understanding of how to design an effective content marketing 
strategy

 y Demonstrate an understanding of how to manage a social media community

 y Interpret data collected through advertising campaigns

 y Understand how to measure the effectiveness of a campaign, using the data that 
is collected

 y Demonstrate an understanding of brand identity

 y Implement a social media marketing strategy using the tools and resources you 
have been given 

The aim of this course is to develop specialist skills in social media, to enable 
participants to grow their brand strategically on any social channel, increase 
customer engagement and accurately target those who matter most, through 
effective social media management. Building a strong brand image and the power of 
influencer marketing and its impact on customer purchase intentions is also explored.

IMAGINE  
Transforming the way 
you connect and 
interact with existing 
and new customers 
while gathering 
meaningful data about 
them to ensure your 
messaging, brand and 
offerings resonate and 
positively influence 
revenue growth for the 
organisation.
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Social Media Marketing Course Prospectus
Course Curriculum

Format  

Wits University Certified Online Short Course

Breakdown 

7 weeks consecutive online learning 
(asynchronous), one exam in week 9

Language

English

Course Outcomes (Summarised) 

• Social media marketing strategies

• Content, community and campaign 
management 

• Influencer marketing 

Module 1 Module 5

Module 2 Module 6

Module 3 Module 7

Module 4

Introduction to social media marketing Content optimisation

Content marketing for social platforms Advertising on social media

Managing a social media community Social media marketing strategy

Brand identity and influencer marketing
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Course Outline
Social Media Marketing Course Prospectus

Module 0

Introduction to  
Online Learning 
Orientation module, 

preparing learners for the 
world of digital, online 

learning, as well as course 
format and requirements. 

Module 1

Introduction to 
social media 

marketing
Key terminology, the 
different social media 

channels and the role of 
social media in  
a company’s  

marketing efforts.

Module 3 Module 4

Managing a social 
media community 
Building and engaging 

your community audience, 
handling crises and 

complaints and navigating 
the cancel culture.

Brand identity 
and influencer 

marketing
The importance of a 

consistent brand identity 
and measuring your brand 
impact, and working with 
influencers that align to 

your brand.

Module 2

Content marketing 
for social platforms
The role and importance 
of content marketing and 
the design of a successful 
content marketing strategy.

Module 5

Content 
optimisation

Defining optimisation 
for the purposes of 

marketing.

Module 6

Advertising on 
social media

Creating advertising 
strategies and 

campaigns for social 
media marketing, and 
working with the data 

collected. 

Week 8 Week 9

Study week Final online 
examination

Module 7

Social media 
marketing 
strategy

Building, implementing 
and measuring the 

effectiveness of your 
social media marketing 

strategy.
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Course and Module Overview

Social Media Marketing Course Prospectus

Define the core principles of social media 
marketing, recognise the role of social 
media marketing within an organisation’s 
marketing efforts, and identify different 
social media platforms and the way 
in which they are used for marketing 
purposes.

 y Topic 1: Social media marketing 
fundamentals

 y Topic 2: Understanding social media 
platforms 

Module 1: 
Introduction to  

social media marketing

Social media enables businesses to meet 
their customers and place information 
and purchasing options within easy 
access.  As direct purchases through 
social media grow, it has never been 
more important to ensure that your 
presence and activity on social media are 
consistent with your brand and effective 
in reaching and engaging your target 
audience to impact customer purchase 
intentions.  

Course  
Overview

Explore the role, importance and 
benefits of content marketing, identify 
the elements of an effective content 
marketing strategy and the steps to 
follow in implementing and measuring the 
effectiveness of the content marketing 
strategy. 

 y Topic 1: Content marketing for 
consumers

 y Topic 2: Content marketing strategy

Module 2: 
Content marketing  
for social channels
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Course and Module Overview

Social Media Marketing Course Prospectus

Understand the different elements of 
brand identity and how to build a brand 
identity with impact across multiple social 
media platforms. Determine how to 
measure brand impact. 

 y Topic 1: How to build a brand identity

 y Topic 2: Measuring your brand impact

 y Topic 3: Brand identity and influencer 
marketing

Module 4: 
Brand identity and  

influencer marketing

Understand the importance of engaging 
and building trust with a social media 
community. In the module we explore 
crisis management and cancel culture 
and how to go about building a 
community management strategy. 

 y Topic 1: Building and engaging with an 
audience

 y Topic 2: Crisis management

 y Topic 3: Building a community 
management strategy

Define optimisation of content for 
marketing purposes and identify analytics 
that can help to measure content 
engagement. 

 y Topic 1: Optimisation for social media

 y Topic 2: Using analytics to measure 
optimised content

Module 3: 
Managing a social media 

community

Module 5: 
Content optimisation
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Course and Module Overview

Social Media Marketing Course Prospectus

© Copyright DigitalCampus 2022. All rights reserved.

Understand how to build and implement a 
social media marketing strategy, the factors 
most likely to contribute to the success of 
the strategy, and executing on the strategy 
through campaigns. 

 y Topic 1: Building and implementing a 
social media marketing strategy

 y Topic 2: Measuring the effectiveness of  a 
social media marketing strategy

Module 7: 
Social media marketing strategy

Identify key advertising strategies and 
create advertising campaigns for different 
platforms. Collect and interpret data 
collected through advertising campaigns to 
use in decision-making.

 y Topic 1: Social media advertising 
strategies

 y Topic 2: Creating an advertising 
campaign

 y Topic 3: Advertising campaign analytics

Module 6: 
Advertising on social media
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Content Experts and Lecturers
Dr Rukudzo Pamacheche

Lecturer for the School of Business Sciences at the University of the 
Witwatersrand

Course writer and lecturer for the Wits DigitalCampus Social Media Marketing 
Short Course

Ph.D. (Marketing - Wits), MCom (Marketing - Wits) 

Dr Pamacheche enjoys collecting and analysing data for meaningful 
interpretation to support organisations, institutions and individuals.

Dr Tinashe Chuchu

Senior Lecturer for the School of Business Sciences at the 
University of the Witwatersrand

Course writer and lecturer for the Wits DigitalCampus Social 
Media Marketing Short Course

Ph.D. (Marketing - Wits), MCom (Marketing - Wits) 

An NRF-rated researcher, Dr Chuchu’s primary academic 
interests are in the areas of consumer behaviour and tourism. 

Dr Chuchu has been published and reviewed for major 
publishing outlets including Wiley, Taylor & Francis, Elsevier, 
Emerald Publishing and SAGE, and has presented at the premier 
conference for marketing academics (the American Marketing 
Association Conference) held in Chicago, USA, in 2019.
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DigitalCampus is an online education platform owned by LRMG 
(Pty) Ltd. It was established to provide university and education 
institution certified short courses to the African market.

LRMG has a certified AAA+ rating and is a Level 1 Contributor to 
B-BBEE as per the South African DTI’s gazetted Codes of Good 
Practice. LRMG has a 25-year global track record for creating 
profit through people and their processes. We service clients in 
18 African countries.

We understand that studying can be daunting. But it doesn’t 
have to mean time out of the office, tedious travel to a campus, 
or fitting in with the University’s schedule. DigitalCampus brings 

the campus experience online. Our dedicated course leaders 
facilitate your journey and you receive all the support you need to 
successfully complete the course. With expert content designed 
to deliver individual and business competence in collaborative 
and engaging blended learning experiences, you can take the 
all-important step towards that new role.

We make it simple to access the skills you need.

Our mission at DigitalCampus is to help you reimagine your 
personal and professional potential and transform into the shape 
you need to fly. Our reward? The smile on your face when you 
receive your Certificate of Competence from Wits University. 
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Trusted Certification in the palm of your hand

 y A 90% Pass Rate

 y Certificate of Competence from Wits, voted  
No 2 University in Africa: 2022 Academic Ranking  
of World Universities (ARWU)

 y Trusted by some of the largest organisations in Africa 
with over 9000 corporate Alumni

 y Individual interaction with Wits academics and tutors

 y Focused learner support and engagement on the 
learning journey

 y Completion and progress reporting to track your 
investment and impact your scorecard

For your peace of mind, here’s 
why our students succeed:

© Copyright DigitalCampus 2022. All rights reserved.



Contact Us Pay Options
We have various payment 
options for students. 
When you apply we will 
be able to discuss these 
with you and help you 
choose the best option 
for you.

www.digitalcampus.co.za
info@digitalcampus.co.za

+27 (0)87 023 0888

@DigitalCampusAfrica

@DigitalCampus_

DigitalCampus

DigitalCampus_Africa

DigitalCampus

Sign up to our newsletter
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https://www.facebook.com/DigitalCampusAfrica/
https://twitter.com/DigitalCampus_
https://www.linkedin.com/school/digitalcampus-africa/
https://www.instagram.com/digitalcampus_africa/
https://www.youtube.com/channel/UCkdFZNL1wa6FO_9ttEz9-Zw
https://share.hsforms.com/1CE5alTOCQQWP9yMV5mZiYwc6ddp?__hstc=77491466.f04fb1299f5b88ab5e0d65d30808a1d5.1652157528624.1652157528624.1652157528624.1&__hssc=77491466.1.1652157528624&__hsfp=668924837
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